
Google Confidential and Proprietary 1

Social Media: 
Connected Consumption

Strategic Partner Developer Manager
Google Inc.

25 June 2008



Google Confidential and Proprietary 2

ñUsing technology to socially interact 
within communities using words, 
pictures, videos, and audio to tell/share 
storiesò

Adapted from Wikipedia

Social Media Definition



Google Confidential and Proprietary 3

Social Media Technologies

Wiki

Social Networking

Blogs

Internet Forums

Video Sharing

Photo Sharing

Podcasting
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Social Media Brands
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ñFundamental shift has taken place in all 
of our lives about what it means to 
communicate in the 21st Century" 

BusinessWeek June 2, 2008 ñBeyond Blogsò

Evolution of Social Communications
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ñWe have moved from an individual 
consumption experience to a connected 
consumption experienceñ

Connected Consumption

Instant ñwater coolerò experience 
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Social Media Impact

Users

Service Providers

Publishers

Advertisers
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Social Media Impact - Users

Social Capital
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Social Media Impact - SP
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Social Media Impact - Companies

Fragmented Media

Social Advertising
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Fragmented Media
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Embracing Social Media
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ñThe rapidly changing tech landscape 
makes it efficient and easier than ever 
before to listen, learn and connect with 
customers. The emergence of social 
media is a tremendous opportunity to 
bring the "outside" in to your company.ò 

Global Neighbourhoods: SAP Global Survey: Michael Dell

Embracing Social Media
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Direct2Dell ïBlogging


