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Social Media Definition

N Us Itacgnology to socially interact
within communities using words,
pictures, videos, and audio to tell/share
storieso

Adapted from Wikipedia
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Social Media Technologies

Wik Internet Forums

Podcasting
Social Networking

Blogs
Video Sharing

Photo Sharing
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Social Media Brands

ﬁmyspace®

a place for friends

Icmt'fm the social music revolution

@WORDPRESS

\\Iy flickr
LS I E Broadcast Yourself Llnked M*‘
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Evolution of Social Communications

NFundament al shi ft h a
of our lives about what it means to
communicate in the 21st Century"

Busi nessWeek June 2, 2008 nBeyond
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Connected Consumption

NWe have moved from a
consumption experience to a connected
consumption experienc

| nhst ant nwat er cool er



Social Media Impact

Users

Service Providers
Publishers

Advertisers
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Social Media Impact - Users

Social Capital
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